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1. APUBLIC HEATH PRIORITY

 |In France, cardiovascular diseases and cancers are the first causes of death :
contributing each to approx 30% of overall death every year

« Diet recognised as a key modifiable factor which can influence — as preventive or
risk factor —a wide range of NCDs

2. A NATIONAL NUTRITION AND HEALTH PROGRAM (PNNS) SINCE 2001
3. NEW STRATEGY FOR NUTRITION AND HEALTH IN 2014
« Scientific report in 2013 : Need to implement a nutrition labelling in the as a

simplified front of pack (FOP) nutrition label (mandatory by European legislation
(EU 1169-2011 — INCO))
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*Report to the French minister by Pr. Serge Hercberg, MD, nutritionnist - proposal of a FOP
nutrition label
- - - - \
*Uptake of the principle of a label by the Minister Santé publique France is
«Concertation process involved in the process since
-All stakeholders involved (including industry & retailers) 2014
L/
_ The Agency then designed the [\
«Concertation process first version of Nutri-score Logo
*Development of alternative labels by economic actors based on the scientific data
*Push for a large scale ‘real life’ trial in supermarkets and expertise
J
h
sImplementation of the trial in supermarkets
*Experimental studies commissioned by the Health Ministry
J
*Selection of the Nutri-Score — Performed best in all studies )
*Registration of Nutri-score as an european collective trade mark and its governing use rules
*Notification sent to EU commission
*Charter of commitment of companies and online registration available on SpF website )




2. A FOPL BASED ON SCIENTIFIC LITERATURE
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DEVELOPED BY A RESEARCH TEAM IN
COLLABORATION WITH SPF

BASED ON THE BRITISH FSA NUTRIENT
PROFILING SYSTEM

GRADED COLOURED SUMMARY LABEL
USE OF ‘SEMANTIC’ COLOURS

IMPROVEMENT OF THE CONSISTENCY
BETWEEN FSA SCORE RANKING AND
NUTRITIONAL RECOMMENDATIONS

ADJUSTEMENT OF THE SCORE THROUGH
EXPERT ADVICE (FRENCH HIGH COUNCIL
OF PUBLIC HEALTH)

Logo chart
+ Registtration as a EU
trade mark
designed by Santé
publique France
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| = r! —| I\ Equipe de Recherche

en Epidémiologie Nutritionnelle

Nutrient profiling system :
FSA/ofcom score

Nutrient/100g

Energy (KJ) 0-10 A Points
Sugars (g) 0-10 0-40 points
Saturated fat (g) 0-10

Sodium (g) 0-10 .

Element/100g

Fruit, vegetables and nuts (%) 0-5 C Points
Fibres (g) 0-5 0-15 points

Proteins (g)* 0-5 Q ?
Nutritional values and list of ingredients are used

15 FINALSCORE 4q

*Proteins are not taken into account if Total of A points >11 ‘
‘

Higher nutritional Lower nutritional

Arambepola, C., Rayner et al. Pub Health Nutr 11(4), 371-378. 2008. quality quality
Julia, Kesse-Guyot et al. Br J Nut, 112(10), 1699-1705. 2014.
Julia, Kesse-Guyot et al., Nutrition Journal, (2015) 14:100
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1. Attribution of points, based on the content of nutrients and other elements per 100 g of a food/beverage

. e Specific Specific
Points A Specific cut-offs: cjt—offs: cft-offs:
Beverages Fats Beverages
. Ener Sugars Ener Sugars Saturated Satur.at.ed Sodium . Fruits, ve Fruits, ve . Protein
Points (kj;gy (gg) (kj;gy (gg) fat (g) fat/(l;)p))lds (mg) Points (%) g (%) & | Fiber (g) (@
0 <335 <4,5 <0 <0 <1 <10 <90 0 <40 <40 <0.7 <16
1 >335 >4,5 <30 <15 >1 <16 >90 1 > 40 >0.7 >1,6
2 > 670 >9 <60 <3 >2 <22 > 180 2 > 60 >40 >1.4 >3,2
3 > 1005 >13,5 <90 <4.5 >3 <28 > 270 3 - >2.1 >4,8
4 > 1340 >18 <120 <6 >4 <34 > 360 4 - > 60 >2.8 > 6,4
5 > 1675 >22,5 <150 <7.5 >5 <40 > 450 5 > 80 >3.5 > 8,0
6 > 2010 >27 <180 <9 >6 <46 > 540 6
7 > 2345 >31 <210 <10.5 >7 <52 > 630 7
8 > 2680 > 36 <240 <12 >8 <58 >720 8
9 > 3015 >40 <270 <135 > 89 < 64 > 810 9
10 >3350 > 45 > 270 >13.5 >10 264 >900 10 > 80
0-10 (a) | 0-10 (b) | 0-10 (a) | 0-10(b) | 0-10 (c) 0-10 (c) 0-10 (d) 0-5 (a) 0-10 (a) 0-5 (b) 0-5 (c)
Total Points A = (a) + (b) + (c) + (d) [0 - 40] Total olntsicis e il Pl il O o)
/\ - — 3. Attribution of colors:
Points A > 11 Points A< 11
or for cheese Foods (points) | Beverages (points) Color
/\\ Min to -1 Water Dark Green
Points fruits and Points fruits and 0to2 Min to 1 Green
vegetables=5 vegetables< 5 3t010 2t05 Yellow
\1/ ‘1’ 11to 18 6to9 Orange
19 to Max 10 to Max Red
Final score = Fin'aI score - . Final score =
. . Points A — (fiber-points + . . NUTRI-SCORE
Points A — Points C fruits & vegetables- points ) Points A — Points C _|

2. Final score: -15 to 40 points.

Green: highest quality

Red: lowest quality




TO GET POLITICS AND PRIVATE SECTOR INVOLVED :
EVALUATION PROCESS @ o publique
COMPARATIVE STUDIES s e frence

NUTRI-SCORE

ALTERNATIVES PROPOSED DURING THE QE‘
CONCERTATION PROCESS (PRIVATE
COMPAGNIES INVOLVED AND NGOS)
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GRAPHICAL FORMATS COMPARED
* Nutriscore : supported by public authorities

TRES SOUVENT IEREMENT
'- & =
and research - ( ) SENS
« SENS : supported by retailers oﬂcfn??'s%'i':'gbiﬂﬁg

« MTL : supported by industry MTL=Nutri-Couleurs

Each XXX serving contains

» Modified Reference Intakes ENERSY
kJ

248kl
e Control : non label

of your reference intake

TYPES OF STUDI ES Typical energy values per 100g: 2058kJ/498kcal
Large scale experimentation S ot A St
59 %"
Experimental economy an  2T% _—
4
1484kJ 19g 11,89 3,49 1,409

NUTRI-REPERES _Pour100g = 530kJ/127keal

Pox tage des apports de réfé pour un ackite type (8400 kN2000kcal) par jour 7




LARGE SCALE EXPERIMENTATION :

IMPROVEMENT OF THE SHOPPING CART

a: B + 4 5%

(& A‘ 0%,
v SOUVENT

SUB-GROUP ANALYSIS ON NUTRI-SCORE

Positive perception (best results)

Higher impact in subjects buying less
expensive products

Appeal to subjects with low adherence to
nutrition recommandations

No deterioration of the nutritional quality of
the shopping cart in any subgroup

CLEAR, SIMPLE, UNDERSTANDABLE
AND SOCIALY NON-SEGMENTING
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RESULTS

Une expérimentation nationale
dans votre magasin Vous serez PLUS []E 100 UUU b rtioiper
Ao rc |
50 magasins sont concernés
Un nouveau logo surpbumnsgm
pour simpiifier Ia leoture des
Informations nutritionnelles
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i, DANS VOTRE MAGASIN,
et ON TESTE LENUTRI-SCORE

o  oméliorer la lsibits des
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NUTRI-SCORE
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Un nouveau logo pour vous alder
2 prendre en compte la qualité nutritionnelle
des prodults que vous achetez.

nt vous étes
- ll,enr}?lsr)ltc?:m acteur et benéficiaire !

Qu'est ce que le NUTRI-SCORE ?
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au sein d'un méme rayon. O °
Quolité nutriicanelle:
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On behalf of the French Ministry of Heath, Santé publique France and based on
the scientific literature :

« Drafted a graphic charter allowing the use of nutri-score in compliance with
European regulations and on the basis of the scientific ;

 Designed a collective eu trademark and its regulations

 Provides voluntary operators with all the elements so that they can use it
right now

 Ensures the management of the brand and allows oqali (french observatory
of food quality) to carry out the planned follow-up mission
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1- PURPOSE

It is a complementary sign to the mandatory nutrition declaration by classifying the
food in the 5-level nutritional scale, calculated in accordance with the specifications
booklet

2 — DUTIES

Any use of the Logo is equivalent to formal acceptance of the provisions in the
Usage regulation.

Industry must follow the requirements defined by the Usage regulation
3 - METHODS OF USING THE LOGO

Industry-is authorised to also use the Logo for communication or promotional
communication about Products. In that case, that should use a “neutral logo” (to not
mislead the consumer)

10
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GRAPHIC CHARTER

Introduction

he Law of 26 January 2016 relating
to modernisation of our healthcare horizontal [Ogo available in 5 modules intended
system enables placement of for packaging and communication

a nutritional logo on the front of food NUTRI-SCORE NUTRESCORE NUTRISSCORE

product packaging.
QE°EB CO'ER @

The aim of this logo is to help consumers
take into account the nutritional quality NUTRI-SCORE NUTRI-SCORE

of the products they are buying. E BE E EB

This graphic charter has been
produced to outline the conditions for
placing the logo on packaging and on
communication media.

vertical logo available in 5 modules intended
for packaging only

+«@y +Em gm s

There is a vertical version and a 3 [ B | §D ) B 3 B 3 B

horizontal version of the logo, each E E E E E

available in 5 modules. 2 2 4 D | 2‘3 2 BN
3 E w O

The horizontal versions are to be used

by default, wherever possible.

The vertical versions must only be used communication NUTRILSCORE

as a last resort, when application of the logo intended for

horizontal versions is not possible. communication ﬂ m

media only
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WITH COMPAGNIES INVOLVED, WE ARE TARGETING

 The identification of Nutri-Score by the consumer as the logo, supported by
the public authorities and based on a solid scientific approach.

 wide dissemination of Nutri-Score so that it is integrated into the purchasing
process.

 The creation of a snowball effect prompting brands to affix the logo following
the commitment of competing brands and / or at the request of consumers.
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