
STRATEGIES TO TACKLE COVID-19 VACCINE 
HESITANCY AND IMPROVE VACCINE 

ACCEPTANCE AMONG THE POPULATIONS OF 
SOUTH AFRICA

PRESENTATION BY: SINENHLANHLA JIMOH 

IANPHI Communications Discussion Group: 09 June 2021



Strategies 
• Creating consistent, insight-driven messaging for different 

audiences across multiple platforms.
• A dynamic, responsive & fact-based campaigns integrating the 

latest available data & trends.
• Reissuing the nation & reminding us of our shared 

responsibility to overcome the pandemic together.
• “Driving vaccine confidence” vs “fighting vaccine resistance”



Communication channels: 
• Website content included a series of FAQ’s namely:



Communication channels: 
• Social Media –

COVID-19 vaccine infographics and messaging focused on:
o COVID-19 vaccine general questions
o COVID-19 vaccine side-effects 
o Reporting adverse effects following vaccination



Examples of Facebook content



Examples of Twitter content



More social media content



What Social Listening Reveals About Vaccine Hesitancy: 
• Safety and efficacy concerns continue 
• Voice of anti-vaxxers lingers; “the vaccine is from the devil”, “you will die in 2 

years”, “your own immunity is strong enough”, “Ivermectin is the only 
solution”, “keep your poison”. 

• Lack of vaccine availability-accessibility issues 
• Electronic Vaccine Data System (EVDS) challenges – “struggling to register”, 

“haven’t received voucher number”, “have to go to clinic that is 150kms 
away”, etc

• ‘Quack’ doctors (actual doctors) discouraging use of vaccines
• People fear vaccine side-effects and AEFI



Communication channels: 
• Video content -

The objective was to produce easily understandable content in 
a few of the national languages, including Afrikaans, English, 
Sotho and Tsongeni. 



Video content
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